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Abstract – HEI selection is an important decision for 
all aspiring students of higher education and it affects 
the commitment, motivation to study and career 
prospects. The present study investigates the factors 
responsible for student selection of different colleges 
and universities across Oman. Data has been collected 
through questionnaire which was both distributed 
physically and through online mode to students of 
three private universities and nine private colleges in 
Oman. The sample size was 300 and consisted of 
foundation and first year students in diploma and 
undergraduate courses. The scale items were subjected 
to reliability and validity checks. Reliability of scale 
has been tested using “Cronbach alpha”, “rho_a” and 
“composite reliability”. The Average Variance 
Extracted (AVE) was used to test both convergent and 
discriminant validity of scale. In the present study 
SmartPLS was used to test the research hypothesis. 
The relationships between Fixed College 
Characteristics and HEI selection decision; College 
Efforts to Communicate and HEI selection decision; 
Student Characteristics and HEI selection 
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decision, are found to be significant (t >1.96 at p < 
0.05). However there is no significant relationship 
between External Influence and HEI selection decision. 

Keywords – Higher Education, College Selection, 
Private HEIs, PlS, SEM. 

1. Introduction

Higher education in Oman is growing at a steady 
pace and is experiencing an increasing competition 
among the existing universities and colleges across 
the country and internationally. Oman’s higher 
education consists of 27 private universities and 
colleges and has an enrollment of  35,000 students. 
The increasing competition has forced the higher 
educational institutions (HEIs) to look for areas of 
competitive advantages and attract students from 
national and international boundaries. HEI selection 
is an important decision for all aspiring students of 
higher education and it affects the commitment, 
motivation to study and career prospects. A wrong 
selection may lead to poor motivation, low grades 
and unemployment situation in the future amongst 
students. HEIs also need to understand the factors 
impacting students’ choice of university/college 
which can be utilized for developing marketing 
strategies to attract aspiring students and having a 
competitive edge in higher education market in 
Oman. 

The General Framework of the National Strategy 
for Education 2040 in Sultanate of Oman contains 
the vision of creating “productive human resources in 
the world of the knowledge economy with 
technology networks”. In addition, the strategies play 
a vital role in the implementation of the National 
Strategy and have a keen aspect of every ratio of 
society. The strategies have a special focus on 
student enrollment and building a system which 
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provides high quality education to youth as per 
international standards.  

The Oman Vision 2040 also follows a set of 
general rules and principles to abide by today’s 
challenges and competitive educational systems. The 
general principles include a new framework for 
education, in essence, “to identify the body 
responsible for strategic planning, policy-making, 
shaping educational law and legislation”. 
Furthermore, capacity building is another principle to 
implement the strategy successfully, and supervisors 
for the management of education to achieve 
improved quality performance and new employment 
opportunities. Government and Ministry of Higher 
Education provides scholarship to thousands of 
students for studying in private HEIs in Oman and 
abroad. The study will identify the key factors 
responsible for selection of and HEI by student and 
thus will help local HEIs to focus on improving their 
infrastructure and other key aspects which are crucial 
for decision in HEI selection by students. This will 
certainly reduce the number of students going outside 
Oman for Higher Education, and thus will contribute 
significantly towards the economy of the country. 
The findings will assist the aspiring students and 
their parents make an informed decision regarding 
selection of HEI. This will result in positive 
commitment, motivation to study, good grades and 
better career prospects for prospective students. The 
policy makers and the private HEIs will be able to 
identify the critical factors responsible for HEI 
selection by students and take necessary steps to 
enhance their student admissions. 
 
2. Literature Review 

 
A number of studies have been conducted to study 

the factors responsible for student selection of 
colleges and universities for higher education [1], 
[2]. College/university selection has been 
conceptualized as a three-stage decision process [3]. 
The first stage speaks about intention of the students 
to continue their education beyond secondary school. 
When the students are through the first stage they 
enter the second stage and start acquiring information 
about different colleges and their attributes. Students 
enter the third stage when they get admitted to the 
college of their choice and start comparing and 
evaluating their preferred alternatives. Students  state 
that their secondary school education  represents the 
freedom of  choice; therefore they can choose and 
select the college and course. 

During early 60s and 70s some of the researchers 
highlighted factors like “academic staff 
qualifications”, “good academic reputation” and 
“programs” as a key factors influencing student’s 
choice of higher education institutes [4]. Financial 

aid was found to be a significant factor for selection 
of HEI. In studies post year 2000 the factors found to 
be dominating in choice of HEIs were campus 
location, program, cost, campus size, monetary and 
non-monetary rewards. Recent studies done in this 
area has identified cost/benefit, proximity to home, 
teaching quality, placements, influences from family 
and friends, facilities of university, financial 
assistance and etc., as the key factor affecting choice 
of college/university  [5]. 

 
2.1. Location of the College or University  

 
Chapman  called attention to area as one of the 

generally fixed college attributes that could impact 
college or university decision since undergraduates 
want to go to universities that are closer  to their 
houses because of the comfort while the 
topographical versatility additionally could be 
influenced by family’s salary level as larger part of 
the college  is situated at urban area rather than 
countryside [6]. Servier  has observed that studies 
have identified location of college or university is 
one of the most prominent factors affecting decision 
of prospective students for enrollment [7]. 
Convenient location, either near home or work place, 
is mostly sought by prospective students for further 
their academic pursuit. Hossler & Gallagher  likewise 
reasoned that the closeness to a college grounds 
affects college attendance rates [3]. Additionally, an 
examination by [5] uncovered nearness between the 
area of college and home is one of the most elevated 
significance to undergraduates since going to the 
college close by enable undergraduates to fix better 
association with family as they ready to expand the 
recurrence of reaching and visiting their family. A 
study done on post graduate students in Nigeria also 
supported that location is an important factors in 
selection of university [8]. 

 
Academic Programmes 

 
Academic programmes offered by 

college/university, its scope and adaptability plays a 
crucial role in enrollment decision by prospective 
students. [9] found that factors such as “range of 
programs of study, flexibility of degree program, 
major change flexibility and range of degree options” 
are decisive factors is selecting an HEI. An 
investigation directed in Kuala Lumpur and 
Selangor, Malaysia by In a study it was additionally 
found that accessibility of the necessary program as 
"the very significance characteristics" for the first 
year college undergraduates to pick a specific college 
[10]. A study revealed that student admissions in 
HEIs are mostly affected by extrinsic or institution 
related factors. The factors that were found to be 
effective in enhancing student’s admissions were 
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“current instructional strategy, timely delivery of 
learning materials and course related information” 
[11]. Research done in recent past has also revealed 
that choice of academic programmes offered by 
colleges / universities influence the choice of 
prospective students for enrolling at a particular HEI 
[12], [8], [13].  

 
2.2. College Reputation 

 
HEI reputation and image significantly influences 

the choice of prospective students. As a result, most 
of the colleges/ universities are going for 
accreditation which significantly boosts their 
reputation and image and persuades the prospective 
students in their searching and selection of HEI. 
Students prefer the reputation of a college/ university 
while making their selection decision, [7]. Ismail  
suggests that the satisfaction level of students with 
their college choice is high when they make decision 
on the basis of academic recognition (external 
influence) [14]. Studies done in this area has echoed 
similar views and has found that the choice of 
institution by prospective students is influenced by 
reputation of the institution. It has also been found 
that university ranking systems, an effective 
depiction of reputation and image, influences all 
stakeholders including prospective students [15]. A 
recent study has concluded that image and reputation 
of a college / university image has a positive and 
significant influence on both “student satisfaction 
and student loyalty” [16].  

 
2.3.  Costs 

 
Cost is a key factor for university selection 

decision by prospective students and almost all 
students take a note of the total money they will be 
spending on their education before selecting an HEI. 
The total cost includes fee, accommodation charges 
and transportation expenses as there is a vast 
difference between the fee of a day scholar and 
boarder. Multiple studies have established the key 
role of cost in selection of HEI, for example, [12]  
has examined and established the role of cost on 
university choice process. Factors responsible for 
student admission was reviewed by Joseph & Joseph  
and it was found that total study cost has gained 
importance in HEI selection decision with passing 
years [17]. Foskett has supported the above claims in 
their study and has concluded that “flexibility of fee 
payment” and “reasonable accommodation costs” are 
prominent factors which influence the selection 
decision of prospective students [18]. Studies done in 
the area propose that the cost of education has a 
direct and significant relation with student’s intention 
to study at a university and has also found that the 

cost is an important factor influencing student choice 
of college / university [19]. 

 
2.4. Availability of Financial Aid 

 
An investigation in a study has concluded that 

money related help offered by college is  one of the 
key factor in college or university selection decision 
[10]. It has been found in studies that lower income 
category of youths consider few college alternatives 
than middle- and upper-income category students. 
They search for low cost and public higher education 
institutes as their options. Ismail considered on 
intervening impact of data on college decision 
showed that students are happy with college or 
university decision dependent on their data 
fulfillment with deferent money related components 
(external influence) which incorporate monetary 
guides and moderate expenses [14]. In light of the 
discoveries referenced previously, it is estimated that 
accessibility of money related guide has a huge 
impacted on the college decision choice. 

A researcher has stated that accessibility of money 
related guide applies a critical effect on students' 
decision of a college or university [18]. It has been 
seen that financial assistance offered by college/ 
university is critical in enrollment decision by 
prospective students. Students who are offered 
financial aid awards, have a higher probability to 
take admission in the specific college / university 
[12]. Studies done recently also have indicated that 
financial aid is a key factor influencing students’ 
decisions for admission due to soaring costs of 
higher education [20], [8].  

 
2.5. Employment Opportunities 

 

Students opt for post-secondary education since 
they see it as an essential requirement for career 
opportunities. It has been established through 
research that students are influenced by existing job 
opportunities provided by an HEI, and they are 
motivated to enroll in a specific college / university 
based on the existing job status of graduates and their 
contribution to society [7]. 

It has been seen that students regularly settle on 
college decisions depending on the existing 
employment that open doors for college graduates. 
Students are keen on results. Studies have established 
that employment opportunities of graduates represent 
a key determinant in their college selection decision. 
A study done in Australia has found that four most 
important determinants of university preference were 
“course suitability, academic reputation, job 
prospects, and teaching quality” [22]. Similar studies 
were done in Turkey [22] and UK [23] and the 
outcomes were the same as concluded in earlier 
studies. “The experiences of adolescents in high 
school often determine the trajectory of their 
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academic preparation, educational expectations, and 
career knowledge ‒ all of which are critical for 
achieving postsecondary success” [24]. It has been 
established empirically that employability of 
graduates has significant and positive impact on 
student’s choice of higher educational institution 
[25]. 

Besides above factors, it has been found in studies 
that colleges / universities have enhanced their 
marketing activities through various media platforms 
in the past few decades. HEIs have been using 
television and radio advertising to enhance student 
enrolment by building their reputation, image and 
visibility across the globe. Younger population is 
attracted towards social media and marketing 
activities done through social media has a greater 
impact on young generation [26]. Effectiveness of 
Social Media Marketing in Higher Education has 
been highlighted by several studies done in recent 
past [27], [28]   

 
3. Hypotheses and Research Model 

 
Based on the conceptual foundations developed 

from the review of literature on factors and 
influences contributing to the college/university 
selection the following key factors have been 
identified as influencers for choosing a specific 
college/ university. They are: Fixed College 
Characteristics; Student Characteristics; College 
Efforts to Communicate and External Influence. 

 The literature review done in the area has led to 
identification the following hypotheses for the study: 

 

H1: Fixed College Characteristics is positively 
related to student’s HEI selection decision. 

H2:  Student Characteristics is positively related to 
student’s HEI selection decision. 

H3: College Efforts to Communicate is positively 
related to student’s HEI selection decision. 

H4: External Influence is positively related to 
student’s HEI selection decision. 

 

Based on hypotheses mentioned above proposed 
research model (Figure1) has been framed. 

 

 
 

Figure 1.  Proposed research model 
 

4. Methods 
 
Proposed study is both “exploratory” and 

“descriptive” in nature.  Exploratory research has 
resulted in exploring the study parameters in detail 
and understands the concepts and issues related to the 
study in general. Unstructured and Semi-structured 
interviews of knowledgeable persons (Experts from 
regulatory authorities/HEIs) have been done in this 
regard. Published reports of Ministry of higher 
education and other agencies have been referred as 
secondary data. Descriptive research (cross sectional 
survey) was carried out subsequently through a 
questionnaire and scale adapted from previous 
studies to collect primary data from the respondents.  
Factors which influence preference for particular 
HEIs were investigated through structured 
questionnaire. The first part of the questionnaire 
contains information regarding demographics details 
(age, gender, course, and nationality) of the 
respondent. The Second part of the questionnaire 
focuses on 5 major sections namely: Fixed College 
Characteristics; Student Characteristics; College 
Efforts to Communicate; External Influence and HEI 
selection decision. 

The scale items used in questionnaire were adapted 
from publications having high citations on factors 
and influences contributing to the college/university 
selection [12], [28], [29], [5]. The items were 
modified suitably to fit the context of the study. 

The final questionnaire was bi-lingual (English and 
Arabic) as most of the local students comprehend the 
questions better in Arabic language. There were 36 
measurement items for measuring 5 constructs of the 
study. The respondents were asked to rate each item 
on a 5-point Likert scale from 1 = strongly disagree 
to 5 = strongly agree. Questionnaire was both 
distributed physically and through online mode to 
students of three private universities and nine private 
colleges in Oman. The sample size was 300 and 
consisted of foundation and first year students in 
diploma and undergraduate courses. Stratified and  

 
purposive sampling methods were appropriately 

used to have sufficient representation from Omani 
and expatriate students. Strata were based on: 
nationality, age, and gender. 

The study has used descriptive data analysis for 
describing the demographic details of respondents. 
Demographic variables such as age, gender, course, 
nationality were subjected to basic statistical analysis 
such as frequency count, mean etc., to understand the 
demographic details of survey’s participants. The 
scale items were subjected to reliability and validity 
checks. Reliability of scale has been tested using 
“Cronbach alpha”, “rho_a” and “composite 
reliability”. Average variance extracted (AVE) was 
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used to test both convergent and discriminant validity 
of scale. PLS path modeling has seen wide 
application recently in business and social sciences 
and has been used to predict  the likely behavior of 
“endogenous latent variables and to estimate and test 
relationships between latent variables (causal 
analysis)” [30]. In the present study SmartPLS was 
used to test the research hypothesis. 

 
5. Results and Discussion 

 

The characteristics of the sample are described in 
terms of the demographic data provided by the 
respondents. This data is reported in the order as it 
appeared in first part of the questionnaire which 
covered questions relating to the respondents' 
personal details. 
 

Table 1.  Demographic Details of Respondents 

As evident in Table1, there were 29.3% male 
respondents and 70.7% female respondents in the 
survey. Majority of the respondents were in the age 
category of 17-19 years (29.3%) and studying 
graduate courses (53%). Moreover, majority of the 
respondents were Omani students (82.7%). 

The constructs of the proposed model were tested 
for relationship by using the Partial Least Squares 
(PLS) path-modeling algorithm. SmartPLS has been 
widely used to predict the measurement model and 
the structural modeling behavioral sciences [31]. The 
proposed model is shown in Figure1.The proposed 
model has five latent constructs as Fixed College 
Characteristics; Student Characteristics; College 
Efforts to Communicate; External Influence and HEI 
selection decision. 

SEM analysis requires assessment of measurement 
model in terms of its “reliability and validity”. 
Reliability has been testing by calculating 
Cronbach’s alpha, rho_a and composite reliability for 
each of the statements in constructs. rho_a is 
Jöreskog's rhô, generally used for assessing 
composite reliability in SEM. "Joreskog rhô" is a 
composite reliability indicator computed on 
unstandardized loadings where as "Composite 
reliability" is the same indicator, but it is computed 
on standardized loadings. This measure is preferred 
over Cronbach’s alpha “because it offers a better 
estimation of variance shared by the respective 
indicator” [32]. In this study the Cronbach alpha, 
rho_a and composite reliability coefficient of the 
constructs ranged from 0.865  to 0.957 as shown in 
Table 2 met the standard of 0.70 [33]. Table2 
summarizes construct reliability and validity.  

 
 

Gender Frequency Percent (%)
Male 88 29.3 

Female 212 70.7 
Age Group Frequency Percent (%)
17-19 Years 88 29.3 
19-21 Years 86 28.7 
21-23 Years 72 24.0 
23-25 Years 12 4.0 
25-27 Years 7 2.3 
27 Years and 

b
35 11.7 

Course Frequency Percent (%)
Foundation 89 29.7 

Diploma 52 17.3 
Graduate 159 53.0 

Nationality Frequency Percent (%)
Omani 248 82.7 

Non- Omani 52 17.3 

 
Figure 2.  Final path model 
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Table 2.  Construct Reliability and Validity  

 
 
 
 

 
 
 

 
 
 
The measurement models can be evaluated by 

measuring “internal consistency (composite 
reliability), indicator reliability, convergent validity 
(average variance extracted) and discriminant 
validity” [34].  Factor loading was calculated for the 
initial path model and is presented in Figure2. As 
evident from the results all factor loadings were more 
than 0.7 except for three statements and hence the 
initial path model was taken as final path model 
(Figure2). Average variance extracted (AVE) 
explains how much variance can be measured by a 
construct with respect to the amount of variance due 
to measurement error. AVE is also used as a test of 
both convergent (used to test if the scale items in a 
construct are closely related) and discriminant 
validity (how a latent variables discriminates from 
other latent variables of the study). AVE reflects the 
average communality for each latent factor in a 
reflective model. In an adequate model, “AVE 
should be greater than 0.5. AVE below 0.5 means 
error variance exceeds explained variance” [21]. As 
seen in Table3, the AVE scores are above 0.5 and 
hence is well within the prescribed range.  

 PLS as a method is used to “maximize variance 
explained rather than fit and hence prediction–
oriented measures such as (R2) are used to evaluate 
PLS models” [21]. The coefficient of determination 
(R2) is the proportion of the variance in the 
dependent variable that is predictable from the 
independent variable. The coefficient of 
determination is 0.694 for the HEI Selection decision 
endogenous latent variable. It clearly exhibits that the 
four latent variables (Fixed College Characteristics; 
Student Characteristics; College Efforts to 
Communicate; External Influence) strongly explain 
69.4% of the variance in HEI Selection decision. 

Bootstrapping is used in SmartPLS to test the 
significance of results and path coefficients. A 
bootstrap procedure using 5000 sub samples was 
performed in the study to evaluate the statistical 
significance of path coefficient. The Bootstrap result 
approximates the normality of data in PLS SEM. The 
following Table 3 shows hypothesized path 
coefficient along with their bootstrap values and “T” 
values. 

 
 

 
 

 
Table 3.  T-Values and P-Values 

 

As per the T statistics data exhibited in Table3, the 
relationships between Fixed College Characteristics 
and HEI selection decision; College Efforts to 
Communicate and HEI selection decision; Student 
Characteristics and HEI selection decision, are found 
to be significant (t >1.96 at p < 0.05). However there 
is no significant relationship between External 
Influence and HEI selection decision. 

 
6. Conclusion 

 

The purpose of this research paper was to 
investigate the factors and influences contributing to 
the College/University selection decision of students 
in private higher education Institutes in Oman. The 
feedback was collected from 10 private HEIs across 
Oman and had sufficient representation based on 
nationality, gender and geographical location. The 
outcomes revealed that students consider a number of 
factors critical for HEI selection decision. Factors 
such as location of the college/university, college 
/university reputation & image, academic programs 
offered, quality of academic staff, accreditation of 
college / university, employment opportunities by the 
college /university, foreign university partner, 
advertising in various media by college / university, 
career goals and financial capacity were found to be 
the key factors influencing student choice of HEIs. 

 
Cronbach's 

Alpha 
rho_A 

Composite 
Reliability 

Average Variance 
Extracted (AVE) 

College Effort to Communicate 0.942 0.942 0.951 0.683 
External Influence 0.902 0.920 0.938 0.835 
Fixed College Characteristics 0.957 0.959 0.961 0.578 
HEI Selection 0.902 0.902 0.953 0.911 
Student Characteristics 0.865 0.873 0.908 0.713 

Hyp T Stat P Values Assessment 

Fixed College 
Characteristics 
-> HEI 
Selection 

H1 4.602 0.000 Supported 

Student 
Characteristics 
-> HEI 
Selection 

H2 12.749 0.000 Supported 

College Effort 
to 
Communicate -
> HEI 
Selection 
 

H3 2.848 0.004 Supported 

External 
Influence -> 
HEI Selection 

H4 0.181 0.856 
Not 

Supported 
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Such factors are not new to studies done in this 
area but the present study is the one of the few 
studies done on private higher institutions and 
particularly the first study in Oman. 

It is clear from the study that private HEIs are 
attracting a lot of students from Oman and other 
countries. The higher education market in Oman is 
young and still growing at a rapid pace with new 
HEIs coming up and offering tailor made courses for 
meeting the local market requirements. The 
regulatory authorities in higher education of Oman is 
striving their best to impart quality education of 
global standards to students and have made 
accreditation mandatory for all HEIs. The 
accreditation exercise has made the HEIs to 
streamline their processes and focus on quality 
teaching, learning and research activities.  

The study will have direct benefits for the private 
HEIs and other stakeholders of higher education in 
Oman. The findings will assist the aspiring students 
and their parents make an informed decision 
regarding selection of HEI. This will result in 
positive commitment, motivation to study, good 
grades and better career prospects for prospective 
students. The policy makers and the private HEIs 
will be able to identify the critical factors responsible 
for HEI selection by students and take necessary 
steps to enhance their student admissions 
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